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USDA Farm Bill 2010  

 Tri-state (OR, WA, ID) firewood outreach project 

 Purpose – inform the public about the threat of 
moving firewood 

 $450,000 



Collaborators  
 Idaho, Oregon, and Washington Invasive Species 

Councils 
 U.S. Forest Service 
 U.S. Bureau of Land Management 
 U.S. Bureau of Reclamation 
 U.S. Customs and Border Protection 
 state natural resource agencies 
 The Nature Conservancy 
 WA Forest Protection Association 
 private, county, and local campgrounds 



Outreach Campaign Strategy 
 Direct communication: 
 Roadside materials 
 Campground materials 
 Advertisements 
 Web-based messages, video 
 

 Indirect communication: 
 Newspaper articles, local news stories 

 
 Evaluation 

 



Messaging 



And the winner is . . .  



Regional Billboard Locations 



Interstate Rest Areas – Backlit 
Displays 



Marketing Materials 
Campground hosts 

 
You can help protect the Pacific Northwest 
from invasive species by doing these 5 things: 
 
 Buy it Where You’ll Burn it.  

 
 Ask if the wood you are buying is from 

local trees. 
 

 Always leave firewood at home, even if you 
think it looks fine.  
 

 Share the message – Don’t Move Firewood.  
 

 Learn. Visit www.dontmovefirewood.org. 
 

http://www.dontmovefirewood.org/�


Playing Cards 



Posters  
 
 More information 

about what and why 
 
 What do we want 

people to do? 
 

 Contact information 
      





Advertisements 



 Campground Reservation Web Sites 
 
 



30-Second EAB Video Voice-Over 
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            The video may be accessed at 
http://www.youtube.com/watch?v=01anA226ROY
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Evaluation 

Online Camper Surveys Campground Interviews 



Post-Survey 

Pre-Survey 

Seen Information 

Did Not See 
Information 

27% 

50% 

73% 

50% 

 Was the 2010 tri-state firewood campaign effective in 
exposing campers to information about the threat of invasive 

species moving through firewood? 



58% 
42% 

Of those campers who had seen 
information about invasive species 

in firewood… 

Changed Camping 
Practices 
Did Not Change Camping 
Practices 

75% 

45% 

32% 

21% 

15% 

6% 

Buy it where I burn it 

Don't move firewood 

Don't buy from unknown 
sources 

Tell others 

Buy bug free wood 

Changed other practice 



Smartphone Application 



Lessons Learned 
 Effectiveness is enhanced with: 
 Council structure allows for regional collaboration 
 Dedicated funding for mutually agreed upon specific project 

outcomes 
 People/entities with outreach skill sets (e.g., marketing company) 
 Focus on the messages and outcomes versus promoting individual 

agencies 

 Campaign is a successful example of leveraging funds to 
make progress through partnerships 

 Campaign can ‘live on’ in other places without reinventing 
materials. 
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